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Abstract
There is a paramount importance of SME entrepreneurs in a developing economy like
Bangladesh. It is often perceived as the prime component of Bangladesh economy. These
sector produces and distributes products and services to hundred sixty million people of
Bangladesh. Therefore, the success of this sector determines economic status of the
economy of Bangladesh which is dependent on a number of factors. Hence, this study
aims at identifying the factors that are the instrumental to the success of the SMEs in
Bangladesh. By reviewing an extensive literature, the study identified a number of factors
that are the determinants of the success of the SMEs. One hundred and thirty two data
have been collected from the different types of SME entrepreneurs involved in small
manufacturing, wholesaling, retailing, and the like. The factors were reduced to eight
factors by using a multivariate statistical technique like Factor Analysis. Multiple
Regressions have been performed to identify the significant factors from the factors
identified by Factor Analysis. Results show that the success of the SMEs is determined
by the entrepreneur’s authority on business and the market strategy followed, nature and
type of business and financial supports, management know-how, use of modern
technology, market accessibility and the networking, government policy and support,
favorable external environment, and the owner’s personal qualities. This study suggests
that the SMEs entrepreneurs must have the command over their businesses and must
follow proper marketing strategies for the success of their businesses.
Keywords: SMEs, Entrepreneurs, Success, Bangladesh, Entrepreneur’s Authority on
Business, Marketing Strategy, Factor Analysis, Multiple Regressions.
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1. Background of the Study
Generally, small business means the business which is not big in the eyes of the policy
makers. Small business has been defined differently by the different countries of the
world. Generally, small business is one that is independently owned and operated and not
dominant in its field of operations. It covers the activities almost all areas of business
such as, manufacturing, mining, wholesaling, retailing, service, and the like. The
definition of small business has been changed many times in Bangladesh. As per the
definition of the central bank of Bangladesh, Bangladesh Bank, it will deem an individual
as an entrepreneur or a small business owner if the person is an owner or proprietor of a
privately-run organization, or owns at least 51% of share in case of a joint venture or
company listed with the Office of the Registrar of Joint Stock Companies and Firms.
Prior to 1999, Bangladesh industrial policies divided the industrial sector into three
categories like large, small and cottage. The cut-off limit of these categories was determined
on the basis of the size of fixed assets. But, Industrial Policy 1991 defined “Small Industry” as industrial
undertakings whose total fixed investment excluding the price of land, expenses for
inland transportation and commissioning of machinery and appliances, and duties
and taxes, was limited to Tk. 30 million including initial working capital, while the upper
limit on the investment level in “Cottage Industry” was Tk. 500,000. Medium industry
covered enterprises employing between 50 and 99 workers and/or with a fixed capital investment
between Tk.100 - 300 million. However, in the latest industrial policy of 2005, significant
changes have been made in the definition of the various categories of the enterprises.
According to the Industrial Policy 2005, large industry is defined as units with fixed
capital of more than Tk. 100 million excluding the value of land and building while non
manufacturing large enterprise is defined as units having more than 100 workers.
Medium industry is defined as units with fixed capital of Tk. 15-100 million excluding
the value of land and building while non 4 manufacturing medium enterprises are those
with employment size between 25 and 100 workers. Manufacturing enterprises with fixed
assets of less than Tk. 15 million excluding the value of land and non-manufacturing
enterprises with fewer than 25 workers are to be treated as small enterprises.
T h e  d e f i n i t i o n  o f  SM E  h a s  a l s o  b e e n  c h a n g e d  o v e r t h e  y e a r s
i n  B a n g l a d e s h .  A s  p e r  t h e  d e f i n i t i o n  i n c l u d e d  i n  t h e
Bangladesh Bureau of Statistics (BBS), enterprises having 10-49 workers are
defined as “Medium” industries while those having 50 or more workers are identified as
“Large” industries. For industrial GDP data, the medium and large industries are lumped
together under “Large” category. The rest of the industrial enterprises including cottage
industries are grouped under the “Small” Category ((Shamsul Alam & Anwar Ullah,
2006).
3There is a paramount importance of Small and Medium Enterprises (SMEs) in the
economy of Bangladesh. It contributes a significant portion of GDP, creates a large
number of jobs in the economy. Research shows that the SMEs account for 25% of GDP,
80% of industrial jobs, and 25% of the total labor force in Bangladesh even though this
prospective sector is continuously neglected by the government and other supporting
organizations (Shamsul Alam & Anwar Ullah, 2006).
The economy of Bangladesh is a developing economy with enormous growth potentials.
It is heavily dependent on the SME sector of the country. Majority of the products and
services are produced and distributed to the 160 million people of Bangladesh by the
SMEs. It also contributes a significant amount of taxes to the national exchequer. Experts
opined that the economic growth might be achieved through the balanced growth of
SMEs in the country as it helps to employ highest number of people and contributes a
significant portion of the taxes collected from business sector. Table 1 shows the
employment size and the category of the establishments of Bangladesh in 2001 to 2003.
Table 1: Sectoral and Rural/Urban Distribution of Establishment of Micro, SME and
Large Enterprises in Bangladesh-2001-2003
(Extracted from ASA University Review, Vol. 5, No. 1, January-June, 2011)
However, the growth of the SME sector is dependent on a number of factors including
the factors related to the entrepreneurs themselves, support facilities of the government
and other organizations, the market of the products and services produced and distributed
by this sector and other forces beyond the control of SMEs. One of the main problems of
SME sector is the financial support which usually comes from the banks and other
financial institutes. Table 2 shows the share of SME Loans in total loans by banks and
financial institutions (FIs). It shows that the banks, non-banks/financial institutions and
other financial sectors together provide 20.60% of their total loans which is one-fifth of
their total disbursements. This clearly indicates that the SME sector is not highly focused
by the financial sectors of Bangladesh.
4Table 2: Share of SME Loans in Total Loans by Banks and FIs
Note: Data as of 30 June 2009, Agricultural Credit and Special Programs Department, Bangladesh Bank
(Extracted from ASA University Review, Vol. 5, No. 1, January-June, 2011)
On the other hand, SME sector contributes a significant portion of the taxes collected
from the whole business sector of Bangladesh. In 2003, it contributed Tk. 741 billion or
nearly 25% of the GDP (Tk. 2,996 billion). Table 3 shows that the SME enterprises
employing 2-5 workers are contributing 51% share of the total SME contribution to the
economy, followed by 26% by those having only one worker and 10% by those having
6-10 workers.
Table 3: Contribution of SMEs to GDP by Size of Enterprise
Source: ICG/ MIDAS Survey, 2003
(Extracted from CACCI Journal, Vol. 1, 2006)
SME sector operates in the areas of agriculture, fishing, manufacturing, construction,
whole and retail trade and repairs, hotels and restaurants, transport and storage and
communications, real estate, renting and business activities, education, health and social
work and other services. Sector wise, it is revealed that the contribution of SMEs to the
GDP is the highest in manufacturing sector (38%), followed by Agriculture (24%) and,
closely following, Wholesale and Retail Trade and Repairs (23%) (Table 4).
5Table 4: Contribution of SMEs to GDP by Sector
Source: ICG/ MIDAS Survey, 2004
(Extracted from CACCI Journal, Vol. 1, 2006)
The above mentioned discussions show that the SME sector of Bangladesh plays a
pivotal role in the economy of Bangladesh. As such, the success of the enterprises of this
sector determines the development of the economy. Therefore, this study has been
designed to identify the factors determining the success of the SMEs. The Specific
objectives of the study are: (i) to describe the importance of SME sector in the economy
of Bangladesh (ii) to identify the factors related to the success of the SME entrepreneurs
and (iii) to give some suggestions to overcome the barriers faced by the SME
entrepreneurs of Bangladesh.
2. Review of Literature
The success of SMEs depends on a number of factors such as, the entrepreneur’s
authority and command over the business, marketing strategy followed by them, nature
and type of business and financial supports, management know-how, use of modern
technology, market accessibility and the networking, government policy and support,
favorable external environment, and the owner’s personal qualities, etc. In his study,
Omar (2010) identified that competitive advantage, pursuing both technological and non-
technological innovations are responsible for the success of the SME entrepreneurs. The
study also suggested that the innovation is not confined to technological advances it also
can be manifested in new marketing and distribution strategies, innovative reward
structures, and departmental structures that add value to both the firm and customers.
6Philip (2010) found that the most significant factors that affect the business success of
SMEs in Bangladesh are products and services, external environmental factors, and the
management know-how. Products and services hypothesis accepted as innovative and
high quality of product gives added value to SMEs customer in Bangladesh. To ensure
Bangladeshi SMEs continued success, they need to ensure good products and services
deliver to customers. External environment hypothesis accepted as social network help
entrepreneurs in Bangladesh to reduce risks and transaction costs, improve access to
business ideas, knowledge and capital. Government support is vital to foster SMEs
development and legal aspect is also used in selection operating decision in order to
ensure SMEs future business success.
A study in Thailand on the success of small and medium sized enterprises identified that
the understanding of the business continuity can lead the business success. Both firm-
internal and firm-external factors affect firm’s success.  Innovative product, quality, cost,
reliability, and services are the key strategic dimensions in business success of Thailand.
Innovative product gives added value to the customers and it is important to achieve a
suitable balance between product quality and costs. Beside that companies must compete
based on their strength and specialization which may be classified as cost leadership,
differentiation, and focused.  External environmental factor also plays a very important
role for firm success. Social network, government support, and legality are the key
strategic dimension in external environment in business success. Inter-firm cooperation,
consultation, performance measurement, and flexibility may play an important role in
success. Inter-firm cooperation contributes positively to gaining organizational
legitimacy and to develop a desirable marketplace reputation. Cooperation also may
enable the small firms to improve its strategic position, focus on its core business, enter
international markets, reduce transaction costs, learn new skills, and cope positively with
the rapid technological changes (Chittithaworn et al., 2011).
Kader et al. (2009) viewed by a research that the determinants of small business success
as perceived and experienced by rural entrepreneurs in Malaysia depends on internal
factors that refer to the inherent characteristics of the business or the entrepreneurs which
are related to innovativeness, business knowledge, hard work, strong financial resources,
product competitiveness and business networking. Government assistance is an external
contributing factor to rural entrepreneurs’ success in forms of financial assistance,
training and extension services, marketing, moral support, technical assistance,
infrastructure, and business-related policies.
Yusop (2010) found that the elements such as, entrepreneurial role models, presence of
experienced entrepreneurs, skills and knowledge of the entrepreneurs, cultural attitudes
towards entrepreneurship and proximity of entrepreneurial universities are strongly
correlated with the entrepreneurial culture and mindsets. The entrepreneurial supports
and governmental policies are related to the business angels and risk capital availability,
availability of financial resources, government influences and supports for
entrepreneurship in addition to role of government policies on entrepreneurial activity.
Thapa et al. (2008) concluded that the level of education has moderate positive
relationship with success of the small business firm. Supply chain integration, market
7cope, firm age, size of founding team, financial resources, founders marketing
experience, founders’ industry experience, and existence of patent protection are also
instrumental for the success of SME entrepreneurs (Song et al., 2008). The opportunity of
recognition skills, personal qualities, and management skills affect venture performance
through alertness and prior knowledge (Sambasivan et al., 2009). Knowledge and
management capability of entrepreneurs also play an important role and need to be
developed at every level.
Based on the literature review above, a factor matrix has been developed which is shown
in Table 5. It shows that the most important success factor for the SME entrepreneurs is
resources and financial supports and management know-how followed by, products and
services, entrepreneurial quality, networking, external environment, government
assistance in training and extension services, market support by the government, market
accessibility, way of doing business, government policy, pricing, entrepreneurial
authority, strategy, ability to develop and sustain technological advantage, customer
relationship and family support. Resources and the financial support is the key to success
of the SME entrepreneurs of Bangladesh. It is perceived by the experts that the small
entrepreneur’s main problem is finance and the other support facilities such as
manpower, technology, management know-how, and the market knowledge.
8Table 5 Factor Matrix based on Literature Review
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Kader et al. (2009) √ √ √ √ √ √ √ √ √
Omar (2010) √ √ √ √ √ √
Philip (2010) √ √ √ √ √ √
Aman and Tahir
(2011)
√ √ √ √ √ √ √ √ √ √
Chittithaworn et al.
(2011)
√ √ √ √ √ √ √
Ghosh and Kwan
(1996)
√ √ √ √ √ √ √ √
Kristiansen et al.
(2003)
√ √ √
Swierczek and Ha
(2003)
√ √
Hitt and Ireland
(2000)
√ √
Yusuf (1995) √ √ √ √
Raravi et al. (2013) √ √ √ √
Rose et al. (2006) √ √ √ √ √
Quadir and Jahur
(2011)
√ √ √ √ √ √
Total 4 6 5 4 4 5 7 9 3 3 2 2 3 9 2 1 1 2
93. Methodology
This study has been conducted to identify the success factors of the SME entrepreneurs of
Bangladesh. One hundred and thirty two SME entrepreneurs were interviewed for
conducting this study. Equal numbers of small and medium entrepreneurs were
interviewed from the different sectors of businesses. In interviewing the respondents, a
structured questionnaire was used that was developed through literature review. After the
collection of data, a thorough scrutinizing was done. To analyze the data, multivariate
analysis techniques such as, factor analysis and multiple regressions were performed.
Factor analysis was conducted to identify the success factors of SME entrepreneurs and
multiple regressions were run to identify the significant success factors of the
entrepreneurs.
4. Analysis and Interpretations
Factor analysis results show that the communalities of the variables identified through
literature review are very high indicating higher level of correlations among the variables
concerned with the success of the SME entrepreneurs of Bangladesh (Table 6).
Table 6: Communalities of the Variables
Variables Extraction
1. Entrepreneurial Quality is an important factor contributing to the
success of entrepreneur.
.590
2. Government Assistance in Training and Extension Services is very
crucial to promote the entrepreneurial development
.525
3. External factors help in contributing to small business success. .780
4. Market Support by the Government is essential to the success of
entrepreneur.
.697
5. The success of the SME entrepreneurs depends on Market
accessibility.
.639
6. Networking is one of the key strategic dimensions in business
success
.605
7. Providing of quality services and products determine the success of
entrepreneur
.437
8. Management-know-how is an important factor for ensuring the
success of the SME entrepreneur.
.774
9. To be successful the knowledge regarding way of doing business is
essential.
.675
10. The role of government policies on entrepreneurial activity help
them functioning expeditiously.
.689
11. Success of the SME business depends on the competitive pricing .756
12. SME entrepreneurs' performance depends on entrepreneurial
authority.
.744
13. SMEs Characteristics have influence on the success of the business .777
14. The success of the SME entrepreneurs depends on resource and
financial support
.851
10
15. Proper business strategy may enable the small firm to improve its
market position.
.714
16. The SMEs need to maintain strong relationship with its customers .711
17. Entrepreneurs need family support in order to develop their business .544
18. The reason of success for SME entrepreneurs is their ability to
identify and focus onto one or a few market niches
.537
19. The success of a small enterprise depends on the owner's personal
qualities
.704
20. Firm's success in competing in a hostile environment is attributable
to upgrading of human resources.
.660
21. Broader business and start-up experiences are necessary in order to
develop the SME business.
.740
22. The success of SMEs depends on the ability of firms to develop and
sustain a technology advantage in their industry
.752
Extraction Method: Principal Component Analysis.
Factor analysis identified 8 factors concerned with the success of the SME entrepreneurs
of Bangladesh (Table 7, Appendix 1). The factors are entrepreneur’s authority and market
strategy, nature of business and financial supports, management know-how, use of
modern technology, market accessibility and networking, government policy and support,
favorable environment, and owner’s personal qualities. The most important success factor
is “Entrepreneur’s Authority or Capability over the Business and the Marketing
Strategies” with highest eigenvalue (3.537) and the variance (16.078) followed by
“Nature of Business and Financial Supports” with eigenvalue (2.480) and the variance
(11.271),“Nature of Business and Financial Supports” with eigenvalue (2.480) and the
variance (11.271), “Management Know-How” with eigenvalue (2.354) and the variance
(10.702), “Use of Modern Technology” with eigenvalue (1.738) and the variance
(7.899),“Market Accessibility and Networking” with eigenvalue (1.301) and the variance
(5.915), “Government Policy and Support” with eigenvalue (1.227) and the variance
(5.578), “Favorable Environment” with eigenvalue (1.183) and the variance (5.377) and
“Owner’s Personal Qualities” with eigenvalue (1.080) and the variance (4.908).
Table 7: Total Variance of the Factors Explained
Factors Initial
Eigenvalues
% of Variance Cumulative %
1. Entrepreneur’s Authority/Capability
and Marketing Strategy
3.537 16.078 16.078
2. Nature of Business and Financial
Supports
2.480 11.271 27.349
3. Management Know-How 2.354 10.702 38.051
4. Use of Modern Technology 1.738 7.899 45.950
5. Market Accessibility and Networking 1.301 5.915 51.864
6. Government Policy and Support 1.227 5.578 57.442
7. Favorable Environment 1.183 5.377 62.819
8. Owner’s Personal Qualities 1.080 4.908 67.727
Extraction Method: Principal Component Analysis.
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Multiple regressions results show that the factors identified through factor analysis
together explain 54.50% of the dependent variables (Table 8). This means the factors
identified in this study are very important for the success of the SME entrepreneurs of
Bangladesh. The correlation is 0.739 indicating higher level of correlations between
dependent and independent variables of the model. The dependent variable refers to the
socioeconomic factors that have influence on the success of the SME entrepreneurs in
Bangladesh. The other factors might be related to the social factors like income and
choice of the people, the economic environment of the country, etc.
Table 8: Model Summary
Table R R Square1 Adjusted R
Square
Std. Error of the Estimate
1 .739 .545 .511 .85
a  Predictors: (Constant), REGR factor score   8 for analysis    1 , REGR factor score   7 for analysis    1 ,
REGR factor score   6 for analysis    1 , REGR factor score   5 for analysis    1 , REGR factor score   4 for
analysis    1 , REGR factor score   3 for analysis 1 , REGR factor score   2 for analysis    1 , REGR factor
score   1 for analysis    1
Analysis of Variance (ANOVA) shows that the success factors identified through factor
analysis are together significantly related to the overall socioeconomic factor of the
analysis (Table 9).
Table 9: Analysis of Variance (ANOVA2)
Model Sum of
Squares
df Mean
Square
F Sig.
1 Regression 93.111 8 11.639 16.048 .000
Residual 77.604 107 .725
Total 170.716 115
a  Predictors: (Constant), REGR factor score 8 for analysis    1 , REGR factor score   7 for analysis    1 ,
REGR factor score   6 for analysis    1 , REGR factor score   5 for analysis    1 , REGR factor score   4 for
analysis    1 , REGR factor score   3 for analysis    1 , REGR factor score   2 for analysis    1 , REGR factor
score   1 for analysis    1
b  Dependent Variable: Socioeconomic Factors.
Regressions analysis shows that the factor titled “Entrepreneur’s Authority/Capability
and Marketing Strategy” is significantly related to the overall socioeconomic factor of the
analysis (Table 10). It indicates that the entrepreneur’s authority or command on his/her
business and the marketing strategy followed by him/her helps to become successful in
business. When the entrepreneurs has the sole authority on the business, he/she can
initiate the programs easily that leads them to be successful in SME sector of Bangladesh.
The other factors like Nature of Business and Financial Supports, Management Know-
How, Use of Modern Technology, Market Accessibility and Networking, Government
Policy and Support, Favorable Environment and Owner’s Personal Qualities are not
1 Explanatory power of the independent variables over dependent variables.
2 Analysis of Variance (ANOVA) consists of calculations that provide information about levels of
variability within a regression model and form a basis for tests of significance.
12
found significantly related to the success of the SME entrepreneurs of Bangladesh.
Perhaps, these are essential for the survival of the SMEs but for success it is the authority
of the entrepreneurs and the marketing strategies followed by them in business.
Table 10: Coefficients3 of the Factors
Unstandardized
Coefficients
Standardized
Coefficients
t Sig.
B Std. Error4 Beta
(Constant) 3.267 .079 41.320 .000
1.
Entrepreneur’s
Authority and Market
Strategy
.888 .079 .729 11.187 .000*
2.
Nature of Business and
Financial Supports
3.213E-04 .079 .000 .004 .997
3. Management Know-
How
-3.191E-02 .079 -.026 -.402 .689
4. Use of Modern
Technology
6.612E-02 .079 .054 .833 .407
5. Market Accessibility
and Networking
-9.935E-02 .079 -.082 -1.251 .214
6. Government Policy and
Support
1.185E-02 .079 .010 .149 .882
7. Favorable Environment -6.901E-02 .079 -.057 -.869 .387
8. Owner’s Personal
Qualities
-1.314E-02 .079 -.011 -.165 .869
a  Dependent Variable
* Significant
5. Conclusions and Recommendations
There are eight actors related to the success of the SME entrepreneurs of Bangladesh
identified through the factor analysis. The factors are entrepreneur’s authority and market
strategy, nature of business and financial supports, management know-how, use of
modern technology, market accessibility and networking, government policy and support,
favorable environment, and owner’s personal qualities. These factors together explain
54.50% of the dependent variable i.e., the socioeconomic factor. Analysis also shows that
the factor titled “Entrepreneur’s Authority and Market Strategy” is significantly related to
the overall variable of the analysis. It means that the entrepreneur’s authority and
command over the business and the marketing strategy used by them helps them to
become successful.
3 A regression coefficient in multiple regressions is the slope of the linear relationship between the criterion
variable and the part of a predictor variable that is independent of all other predictor variables.
4 The standard error is an estimate of the standard deviation of the coefficient, the amount it varies across
cases or variability in data. It can be a measure of the precision with which the regression coefficient is
measured. If a coefficient is large compared to its standard error, then it is probably different from 0.
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This study identified eight factors that are the instrumental for the success of the SME
entrepreneurs of Bangladesh. However, there are some other factors which were not
identified by this study due to time and other constraints. Therefore, there is an ample
scope to identify those factors or variables by conducting further research with more
samples of the SME entrepreneurs of Bangladesh.
6. References
Aman, O. and Tahir, M.N.H. (2011). The Success Factors of Food Small Medium
Entrepreneurs under the One District One Industry Programme: A Case on Food
Manufacturing Entrepreneurs in Melaka. Journal of Global Entrepreneurship, 1 (1),
44-64.
Chittithaworn, C., Islam, M.A., Keawchana,T., Yusuf, D.H.M. (2011). Factors Affecting
Business Success of Small & Medium Enterprises (SMEs) in Thailand, Asian
Social Science, 7 (5), 180-190.
Ghosh, B.C., Kwan, W. (1996). An analysis of key success factors of SMEs: A
comparative study of Singapore/Malaysia and Australia/New Zealand, in The 41st
ICSB World Conference Proceedings I, 215-252. Stockholm, Sweden, June 16-19.
Hitt, M., Ireland, D. (2000). The intersection of entrepreneurship and strategic
management research, in Handbook of entrepreneurship, D. Sexton & H.
Landström (eds.), 45-63. Oxford: Blackwell.
Kader, R. A.,  Mohamad, M.R.B., Ibrahim, A.A.H.C. (2009). Success Factors for Small
Rural Entrepreneurs under the One- District-One-Industry Programme in Malaysia.
Contemporary Management Research, 5 (2), 147-162.
Kristiansen, S., Furuholt, B., Wahid, F. (2003). Internet cafe entrepreneurs: pioneers in
information dissemination in Indonesia. The International Journal of
Entrepreneurship and Innovation, 4(4), 251-263.
Omar, A.R.C., Ishak, S., Rashid, M.R. (2010). Consulting-based
Entrepreneurial/Business Learning: Malaysia Experience. African Journal of
Business Management, 4(12), 2508-2513.
Omar, C.M.Z.C. (2010). A Theoretical Investigation into Entrepreneurship and
Organizational Innovation-Based Competitive Strategy in Malaysia. The Journal of
International Management Studies, 5 ( 2), 12-20.
Philip, M. (2010). Factors Affecting Business Success of Small & Medium Enterprises
(SMEs). Asia Pacific Journal of Research in Business, 1(2).
Quadir, S. M.N., Jahur, M.S. (2011). Determinants of Success and Failure of
Entrepreneurs of SMEs in Bangladesh- An Explorative Study. European Journal of
Business and Management, 3 (3), 1-14.
14
Raravi, P., Bagodi, V., Mench, R.G. (2013). Study of Important Factors and their Impact
on the Performance of Small and Medium Manufacturing Enterprises. Research
Journal of  Economics and Business Studies, 2 (7), 1-11.
Rose, R.C., Kumar, N., Yen, L.L. (2006). The dynamics of entrepreneurs’ success factors
in influencing venture growth. Journal of Asia Entrepreneurship and Sustainability,
2 (3).
Sambasivan, M., Abdul, M., Yusop, Y. (2009). Impact of Personal Qualities and
Management Skills of Entrepreneurs on Venture Performance in Malaysia:
Opportunity Recognition Skills as a Mediating Factor. Technovation, 29 (11), 798-
805.
Shamsul, A., and Anwar, U. (2006). SMEs in Bangladesh and Their Financing :An
Analysis and Some Recommendations. The Cost and Management, 34(3): 57-72.
Song, M., Podoynitsyna, K., Bij, H.V.D., Halman, J.I.M. (2008). Success Factors in New
Ventures: A Meta-analysis. Journal of Product Innovation Management, 25 (1),
7–27.
Swierczek, F. W., Ha, T. T. (2003). Entrepreneurial orientation, uncertainty avoidance
and firm performance: an analysis of Thai and Vietnamese SMEs. International
Journal of Entrepreneurship and Innovation, 4(1), 46-58.
Thapa, A., Thulaseedharan, A., Goswami,A., Joshi, L.P. (2008). Determinants of Street
Entrepreneurial Success. Journal of Nepalese Business Studies, 5(1), 85-92.
Yusuf, A. (1995). Critical Success Factors for Small Business: Perceptions of South
Pacific Entrepreneurs. Journal of Small Business Management, 2(33), 68-73.
Yusof, S.N.W.M. (2010). Success Factors in Entrepreneurship: The Case Of Malaysia.
Pilot Research Work, European Doctoral Programme in Entrepreneurship and
Small Business Management (EDP), Universitat Autonoma de Barcelona.
Online: http://idem.uab.es/treballs%20recerca/Aina%20Modh.pdf
15
Appendix 1: Rotated Component Matrix
Component
1 2 3 4 5 6 7 8
SME entrepreneurs' performance
depends on entrepreneurial
authority.
.791 6.676E-02 .123 -3.377E-02 -.263 .118 7.559E-02 9.365E-02
Success of the SME business
depends on the competitive pricing
.768 -4.732E-02 4.427E-03 5.081E-02 8.234E-02 -.197 .340 5.271E-04
Proper business strategy may enable
the small firm to improve its market
position.
.760 .175 6.520E-02 -.134 .110 .124 -.237 2.637E-02
The reason of success for SME
entrepreneurs is their ability to
identify and focus onto one or a few
market niches
.606 -.193 -1.618E-02 9.561E-02 .210 .274 -3.597E-02 -5.223E-02
The success of the SME
entrepreneurs depends on resource
and financial support
-6.698E-03 .894 -6.026E-02 8.012E-02 -4.695E-02 .137 5.340E-02 .135
SMEs Characteristics have influence
on the success of the business
5.672E-02 .857 6.695E-03 -.103 -5.690E-02 .123 .103 1.071E-02
Entrepreneurial Quality is an
important factor contributing to the
success of entrepreneur.
-4.127E-02 .644 .326 .216 8.204E-02 -.106 -6.105E-03 -3.942E-02
Management-know-how is an
important factor for ensuring the
success of the SME entrepreneur.
.149 .217 .809 6.370E-02 -.179 7.637E-02 8.299E-02 1.257E-02
Providing of quality services and
products determine the success of
entrepreneur
-9.291E-02 -2.389E-02 .567 -6.169E-02 .132 1.050E-02 .123 .265
Government Assistance in Training
and Extension Services is very
crucial to promote the
entrepreneurial development
.293 -7.776E-02 .534 -.139 .289 -.144 -.126 -9.070E-02
The success of SMEs depends on
the ability of firms to develop and
sustain a technology advantage in
their industry
.177 .207 -3.765E-02 .678 -.132 5.836E-02 .130 -.423
Entrepreneurs need family support
in order to develop their business
.170 1.992E-02 .101 -.664 -7.439E-02 .158 .182 1.996E-02
The SMEs need to maintain strong
relationship with its customers
-3.685E-02 -4.253E-02 .423 .575 .110 .125 .351 .217
Market Support by the Government
is essential to the success of
entrepreneur.
-7.560E-02 -5.818E-02 .203 -.524 .391 .112 .214 -.403
The success of the SME
entrepreneurs depends on Market
accessibility.
.178 -9.773E-02 9.706E-02 5.709E-03 .716 .140 .185 -.145
Networking is one of the key
strategic dimensions in business
success
3.111E-02 .208 -8.711E-02 .137 .621 -7.146E-
02
.158 .344
To be successful the knowledge
regarding way of doing business is
essential.
.222 .147 -.149 .135 -.591 .273 .350 -.133
The role of government policies on .257 9.744E-03 -.240 -.175 -.185 .696 9.422E-02 -8.117E-02
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entrepreneurial activity help them
functioning expeditiously.
Broader business and start-up
experiences are necessary in order to
develop the SME business.
-3.299E-02 .313 .435 -1.924E-03 .134 .645 -.104 8.081E-02
Firm's success in competing in a
hostile environment is attributable to
upgrading of human resources.
.109 .164 .274 .445 .305 .447 8.545E-02 .217
External factors help in contributing
to small business success.
2.776E-02 .137 .111 -7.599E-02 .145 1.634E-02 .842 .112
The success of a small enterprise
depends on the owner's personal
qualities
7.141E-02 9.700E-02 .195 -2.516E-02 4.502E-02 3.478E-02 .122 .795
Extraction Method: Principal Component Analysis. Rotation Method: Varimax with Kaiser
Normalization.
a  Rotation converged in 26 iterations.
Appendix 2: Interview Guide
This survey deals with your opinion about factors determine the success of SME
entrepreneurs in Bangladesh. Please circle any value in between 1 to 5 according to your
assessment of weight of the factors mentioned below. 5 stands for strongly agree where 1
stands for strongly disagree.
1) Entrepreneurial Quality is an important factor contributing to the success of
entrepreneur. 1 2 3 4 5
2) Government Assistance in Training and Extension Services is very crucial to promote
the entrepreneurial development. 1 2 3 4 5
3) External factors help in contributing to small business success. 1 2 3 4 5
4) Market Support by the Government is essential to the success of entrepreneur. 1 2 3 4 5
5) The success of the SME entrepreneurs depends on Market accessibility. 1 2 3 4 5
6) Networking is one of the key strategic dimensions in business success. 1 2 3 4 5
7) Providing of quality services and products determine the success of entrepreneur. 1 2 3 4 5
8) Management-know-how is an important factor for ensuring the success of the SME
entrepreneur. 1 2 3 4 5
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9) To be successful the knowledge regarding way of doing business is essential. 1 2 3 4 5
10) The role of government policies on entrepreneurial activity help them functioning
expeditiously. 1 2 3 4 5
11) Success of the SME business depends on the competitive pricing. 1 2 3 4 5
12) SME entrepreneurs’ performance depends on entrepreneurial authority. 1 2 3 4 5
13) SMEs Characteristics have influence on the success of the business. 1 2 3 4 5
14) The success of the SME entrepreneurs depends on resource and financial support. 1 2 3 4 5
15) Proper business strategy may enable the small firm to improve its market position. 1 2 3 4 5
16) The SMEs need to maintain strong relationship with its customers. 1 2 3 4 5
17) Entrepreneurs need family support in order to develop their business. 1 2 3 4 5
18) The reason of success for SME entrepreneurs is their ability to identify and focus
onto one or a few market niches. 1 2 3 4 5
19) The success of a small enterprise depends on the owner's personal qualities. 1 2 3 4 5
20) Firm's success in competing in a hostile environment is attributable to upgrading of
human resources. 1 2 3 4 5
21) Broader business and start-up experiences are necessary in order to develop the SME
business. 1 2 3 4 5
22) The success of SMEs depends on the ability of firms to develop and sustain a
technology advantage in their industry. 1 2 3 4 5
